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NHHOBAIIMOHHBIE INPOIECCHI U MAPKETHUHI
HA MTPEAIIPUATHUA

Paccmompenwt 6onpocel paspabomku u 6616004 HA PIHOK HOBbIX
uzoenuil. M3noocenvl memoovl noucka, omoopa u OyeHKU HOBbIX
uoeii OMHOCUMENTbHO NPOOYKMOS, NPeOHA3HAUEHHBIX 015 NPOU3-
800cmea u npooaic. bonee nodpobro usnodcena npoyedypa 3Kko-
HOMUYECKO20 AHANU3A HOBbIX UOel OMHOCUMENbHO Yenecooopas-
HOCMU UX NPAKMUYECKOU peanu3ayuu.

Innovation processes and marketing at an enterprise / A.A. Kolobov,
S.G. Falko

The authors consider a development of new products and their
introduction to the market. The article presents methods of search,
selection, and estimation of ideas concerning new products. A more
detailed economic analysis of new ideas with respect to advisability of
their realization is given. Figs.5. Refs.9.
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Anpbepr AnekceeBnu Komo6oB pommics B 1935 1, okonumn B 1959 . MBTY
nm. H.D. baymana. JI-p TexH. Hayk, npogeccop Kadeaps! “IKOHOMUKA ¥ OpraHu3anus Ipo-
n3BozactBa” MI'TY um. H.O. baymana. ABtop 6onee 60 Hay4HBIX ITyOIuKanuii B obnactu
TEXHUKO-3KOHOMHYECKOTO aHaJIN3a, ONEPAaTHBHOTO IUIAaHUPOBAHUS M NPOM3BOJICTBEHHON
JIOTUCTHKH.
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